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B2B Business to Business Marketing

B2B Marketing:

* B2B clients can leverage our marketing teams for strategic marketing plans &
execution. These services provide clients with customizable marketing products
that grow clients’ business goals.

+ Social Media, Email Marketing, Marketing Consultations, Monthly Reports

How Xtend approaches B2B Process:
* Research, SWOT Analysis, Marketing Consultations, Marketing Plan, Reporting

Execution: o

+ Content Creation on calendar schedule o D O C | NNOVATIONS
+ Bimonthly Meetings — get feedback from client

* Concentrate on Social Media with some Email Marketing with eDOC

* Reporting - provide stats on effectiveness

Successful B2B client relationship:
» Clear communication, Manage expectations, Collaborate & discuss, Innovated
thinking and problems solving

» Continuous Development & expanding of services



CUSO Challenge

CUSO Challenge is a series of initiatives aiming to
build awareness for the role of CUSO's in growing

Credit Unions. ?:" CUSO

HALLENGE

« Advance the self-sufficiency, growth, & market position
of all credit union

* Engaging CUSO'S in growing Credit Unions

» [tis essentially a way for credit unions to outsource
responsibilities onto CUSQO’s and access a pool of
collaborative resources

Five initiatives
» Denovo Credit Unions, Deposit Insurance, Scholarship
Fund, Think Tank, NCUA Governance

» Xtendis marketing series of webinars

 We continue to build awareness for what CUSO can offer



How Xtend Markets

Events
 Roundtables
 Webinars

* Annual Conferences

Digital Marketing Channels

« Email Marketing — Campaigns for services, promos, and
business updates

» Social Media have more slides later

* Press Releases

« Surveys

Marketing & Sales

» Service Description Documents

XTEND WEBINAR

DATA ANALYTICS

Ermpower Your Credit Union with
Xtend Data Analytics

Hosted by Sarah A.
Business Intelligence Manager

TUESDAY TIME
OCTOBER 11 1:00 PM EST

Answer quick questions The Split of
with Scorecards. Xtend Call Center

What is it?




Social Media for Xtend

Goals

e Engagement

e Retention
e Growth

Top Hashtags

Insights

B #MeetTheTeam performed better than any other hashiag.

& This post type is 33.8% more engaging

@ Youve posted content with this hashtag 13 times in this time range.

Tactics

Consistency

Education

Innovation

Most Used Hashtags @ 1k Most Viewed Hashtags © Most Engaged Hashtags @ e
T_#xtend 103 T #MeetTheTeam 157 T #MeetTheTeam 233
T_#xtendstaft 5 T_#CoreDirect 127 T_#WebChat 179
T_#Celebrate 38 T #Loansupport 127 T_#CoreDirect 17.0
T_#Creditunion 34 hd 127 T_#Loansupport 170
Y_#CUso % _#WebChat 125 T_#OutboundCalls 17.0
T_#ContactCenter 28 T #Clientservice 1 T_#Clientservice 154
T_#DigitalMarketing 2 T_#Creditunionsupport 17 T _#Creditunionsupport 154
Y_#HappyBirthday 2 T #Customerservice "7 T_#Customerservice 154
T_#EmailMarketing 2 T #Memberservice 7 T_#Memberservice 154
T_#CaliCenter 22 T #CaliCenter m T_#CaliCenter 147

B Hashtag count

I Hashtag average impressions

Show more v

B Hashtag average engagement

Show more v

Xtend Linkedin Post Performance
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Platforms

e Linkedln

e Facebook
e Little Bit of Twitter
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Social Media for Xtend

Xtend Business

e Marketing of offerings and partners

e Service and Software Updates

e Events

e C(Client Testimonials

e Educational Articles & Financial Literacy

e Xtend Values- Execution, Empowerment,
Network, Dedication, Inclusiveness

Employee Showcasing

e Birthdays

e Work Anniversaries

e Work Promotions

e We are Hiring

e Spirit Weeks

e Meetthe Team

e Articles and Press Releases from Employees

P xtend
X B

5@

Happy 4 year Workiversary to Alma V.!

is article from Xtend's Business Intelligence Manager, Sarah Al
Thank you for being a valuable part of the Xtend's Contact Center Team Leads!

“Marketing Should Begin and End With Data" Learn about the processes and Five
#Celebrate y #Workiversary #Xtend o W's of data with the link below.
#ContactCenter #CallCenter

https://Inkd.in/g-G3Xgjf

#DataAnalytics #DataAnalysts #BigData #MemberData #Analytics #Xtend

Happy #CUSOMag

o

Read m. with the link below!
https://Inkd.in/g8brkVmd

#ContactCenter #Xtend #ClientService #CreditUni t #CallCenter
#LoanSupport #WebChat #CustomerService #MemberService #OutboundCalls
#CoreDirect #Xtend #CUSO #CreditUnion #Article #FraudPrevention
#CUSOMag

#Xtend #Xtend #CUSO i ing #CreditUnion #Digit

&= : ERaiE ingDay #Financi
inancialliteracy #FinancialEducation




Add some Graphic Design

Add Custom Graphics to your next Campaign

e Digital Banners — Website, Mobile
e TV Branch Graphics

e Print Documents - Letters, Postcards, Brochures

e Social Media Graphics

Get the word out for your next Conference or Event

e Trade Show Banners e

e Signs e pport Wesopport

e Digital Banners L r'
e e

«  Print Documents nacuso = B

L4 SOC i a I M ed ia & Bookkeeping 8 Bookkeeping

The National Association of Credit Union Service info@xtendcu.com
Organizations (NACUSO) was formed in 1985 to help 1-866-981-4983

ndcu.com
81-498¢




Reporting for Xtend

Report On

Website, Emails, Forms

How We Track Data

* Google Analytics, Website submissions, Marketing Cloud

Marketing Effectiveness Report

* Analyzing data and showing connections with graphs
+ Trackinsights, create an action plan and apply it to future marketing

Web & Email Report

» Track things like Pageviews, Website Traffic Sources, Averages
for Open Rates, Clickthrough Rates

* Focus Department Campaigns for that month how many emails
did we send, Impressions and Clicks generated

Web & Email Report Xtend Marketing Emails .. iraciosd

> May 2022
29 679 2g£m AG:/OQ °°°°
I

: 97%. 18%.
total email sends gDy Rate  AvgOpen ate

Top Web Traffic Sources

- 1869 total mpressions

Note:Direct URL Incuces bookmarks, and CUA
botncua and cuasteisk.com.

Website Insights

Contract Requests by Source

Over the enire period rom Aug 2020 - Aug 2022




 Questions? Or Comments?



Thank you!

Vivian Colligan Vivian.colligan@xtendcu.com
Shabana Deckinga Shababa.deckinga@xtendcu.com
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