Campalgns

Marketing to build relationships and achieve goals.
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What is a
campaign?

A campaign is an excellent way to inform
your audience by using multiple channels.

There are many ways to build a campaign.
We have the tools to get you exactly what
you need:

« HTML Emails

» Targeted Audiences

* Outbound Phone Calls

* Print Pieces

» Social Media Posts

» Mobile and Online Banking Banners
 It'sMe 247 Online Banking Messages
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« Custom Reporting



RevGen Campaigns

Xtend has three general campaign services:

1. Custom Message: The One [message] and Done Campaign - quick
turnaround, short and sweet emails/messages you need to send (Xtend
sends about 50/mo).

2. Custom Campaign: Tell us what you need, and we’ll deliver (as applicable).
Not every campaign fits into an annual subscription; but we’re still here to
help deliver your campaign needs. We’'d work together to identify campaign
details like topic/audience, marketing channels, and timeline.

3. Custom Bundle: Bundle of 2-16 custom campaigns to drive awareness to
your credit union products, services, and promotions.



Sales and
. v New Products
‘ Promotions

Reach your members how you want,

when you want. From generic campaigns . Special Events & ‘ Closings/Altered
to custom content, your members will Announcements Hours

never miss out.

; ith ?
Not sure what topic to start with: ' Member Satisfactory
Refer-a-Friend
Survey

Remember, campaigns aren'’t just about
sales. It's important to build a relationship
with your members while keeping them

informed. .
Appreciation Financial Literacy
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Content Examples

s+ Xtend has a growing library of
materials ready to be branded to
your credit union — we're also ready
to create made-for-you content on
any topic.

+We will never send out content that
has not been reviewed and approved
by your credit union.

There's always room for
improvément.

U can hela you fnance your summer ho

Kitchen sppliances,

st 54 ey
8 pecsonal loar wiho
+ Exceplionsl, fieady

Turn your home inte & space youll never want to lesue - tlick the butan
below to start your appli o

Apply Today

Havs quastions?

Sign up and you could win!

E-Statements are a simple and convenient way o review your monthly
account activity. They are stored securely and are easily accessible through
oniine banking. You will receive an e-mail notfication when a new
statement is ready. E-Statements prevent the possivility of paper
statements being lost or stolen. They save paper and make it easy fo stay
organized.

Enrollin E-Statements before December 31, 2021 and you will be entered
1o win one (1) of five (5) §50 rewards*l

Glick the button below to enroll and be entered to win taday!

Enroll Now

Thank you for being a member of Success CU!

-
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Important Dates
Take Note

Scheduled Maintenance

‘We recommend making a withdrawal to have cast
Prior 1o XX/XXXXXX

[Day, Day 1] Yay, Day 2]

« Bl Pay services are unavailable.  » Onling and mobile banking is
unavailable after [time].
« Lastday for eAlerts on our cument
onling banking platiorm.
= Audic telephone banking service
are unavailable

[Day, Day 3-4]

« All branches are closed
« Audio telephone banking, onling banking and mobile banking Services are
unavailable.
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Your feedback matters!
As we continue our mission to be the most environmentally responsible
credit union in the nation, we also strive to continue offering amazing
products and services to our members.
Have you had an interaction with an employee that went above and beyond
to help you? s there a product or service you have utilized that you'd
recommend to friends or famil

k the button below and let us know how we're doing!

Leave aRe




What is OLLE?

A lead generation software.
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Designed to engage and entice your

audience (with prizes) to complete a s

. . Xtend Test Contest
survey and convert their responses into
warm leads for you. 7\ —

Last Name

- THIS IS A TEST CO

How can you use it? ST -

This is a test contest. Phone

[ ] I ( )a l) ()"l() .() A Instructions
n r I n S Please complete the questions below to be entered for your chance toin. Share Membership Status
i i r and win.

onyour Facebeok or Twitter. Anyone s eligible toenter and
O lameurrently 2 member.

1% Prizes O laminterested inbecoming 2 member.

* Do they know about your products? fprzes o

Do you have a loan or debt at another financial institution
other than with us?

* Do they have loans elsewhere?
 Are they happy with them?
 Member satisfaction
 What members perceive as important

E
O Ne,all of mylaansarewi
O Idonothaveany debt.




CLIP Campaign

Non-traditional lending meets automated credit card limit
increases & communications to qualifying members.

Letter Check Campaign

Printed checks mailed to qualifying credit card holders,
allowing them to pay off outside debt and increase your credit
card dollars.

Print Campaign

From postcards to letters and buck slips, we can handle the
printing to get your message in your members hands. Not
quite sure how it should look? We've got a custom graphic
design option to help your message stand out!

OLLE Contest

Simple, easy-to-use survey/contest platform to better
understand what matters to your membership as well as
what products and services they utilize. Drive
engagement and feedback with auto-generated winner
selection.

1-Click Campaign

Offer credit cards or unsecured loans and members that
meet credit union defined criteria simply accept the offer
to start utilizing funds. Offers are automatically purged
after a determined amount of time.
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In 2021 the campaigns team Custom Campaign Report We gather the data and show
“* Ran 206 campaigns with unique H you just how effective your
content campaign was, including channel
stats and ROl information.
. . . Campaign Marketing Period Targeted Members
s Sent 1,890,543 individual o
. . We also offer Enhanced
% Over 415,138 emails were ) 0 & QEAT XXX tomeers fogsed o Reporting if you want to take an
opened by members S S even deeper dive into your
= (1] = 0 ) . .
XXX, s e members’ activity.
12,929 outbound phone calls Y
were made ROI Summary Thank you!
b4 8 Target Loan Apps Submitted: $300XXCXX :;:iz‘;:'xiiﬁp:ﬁz
’:’ 942’068 It’SIVIe 247 Online = Targel Loans Booked: $XXX,XXX.XX Z:::;:g‘:wmmnm
banking messages We re Sent m All Loan Apps Submitted: $300X00LXX EEET:?:;E%;E%E?::“
% 379,481 members of targeted ¥
audiences logged into online N tend

banking during a campaign ﬁend
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Thank You

We’d love to discuss how
Xtend can work for you.

Visit: https://lwww.xtendcu.com/communications

Email: campaighs@xtendcu.com

Call: 866-981-4983
Local: Communications group number at 616-285-5711 x 313

Let us know if you’d prefer to set up a face to face via Zoom to
get the conversations started!

"We have worked with Xtend on campaigns for several years. It is a quick and
easy way to have a professional marketing campaign done in a short amount of
time. You can market a new product/service to your entire membership or target
market to a selected audience in a variety of marketing options. The team at
Xtend is always willing to give suggestions and share their expertise. You choose
the type of campaign that works best for your credit union."

Alpena
LeAnn Schultz Alcona
Area

Credit Union

"We have been very pleased with the campaigns we have run. Xtend is
collaborative and easy to work with to schedule and launch. We have used both
our own marketing materials and ads designed by Xtend, and we appreciate
Xtend’s input in how to best design an attractive message for our members. We
have observed a noticeable increase in member engagement each time we have
paired a campaign with one of our loan promotions.”

' FARM BUREAU

Brandon Bussa S, FAMILY CREDIT UNION*
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https://www.xtendcu.com/communications
mailto:communications@xtendcu.com
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